Experimentation with a dynamic pricing approach for hotel industry

A.M. Bandalouski[footnoteRef:1] [1:  United Institute of Informatics Problems, The National Academy of Sciences of Belarus, Minsk, Belarus] 

N.G. Egorova[footnoteRef:2] [2:  BSUIR, Minsk, Belarus] 

[bookmark: _GoBack]M.Y. Kovalyov[footnoteRef:3]  [3:  United Institute of Informatics Problems, The National Academy of Sciences of Belarus, Minsk, Belarus] 

E. Pesch[footnoteRef:4] [4:  United Institute of Informatics Problems, The National Academy of Sciences of Belarus, Minsk, Belarus] 

S.A. Tarim[footnoteRef:5] [5:  United Institute of Informatics Problems, The National Academy of Sciences of Belarus, Minsk, Belarus] 

2015 г.
Источник: Доклады VIII Международной научно-технической конференции "Информационные технологии в промышленности" (ITI'2015),(Минск,  2-3 апреля, 2015 г.).  - Минск, 2015. - С. 32-33.
Abstract
A dynamic pricing approach for hotel revenue management is suggested. It aims at increasing revenue over the baseline. 
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